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How Jazz At The Ballroom (JB) keeps classic jazz and the American Songbook 
thriving and fosters a love of music in future generations with your help. 
 
 
The Impact of COVID on the Arts and JB 
 
Arts organizations lost millions of jobs and billions of dollars in revenue during COVID. The 
greatest impact was on California and New York organizations and their protracted recovery will 
have effects on everything from education to mental health to tourism.  
 
What has not waned is the importance of the arts in our communities. JB believes the arts, and 
music in particular, unites, inspires, and humanizes our world. Since 2016 and prior to COVID, JB’s 
vibrant programming focused on sharing classic jazz and the American Songbook with the greater 
public. Its programming included performances and events throughout California, workshops at 
elementary and middle schools (many that had no music programs in their curriculum), holiday 
music at hospitals, and concerts at nursing homes with memory loss units. 
 
Most arts organizations stopped new programming and content creation in 2020-21. JB was 
fortunate to have been chosen by Harvard Business School Community Partners for inclusion in 
their pro-bono work with local nonprofits. With their help, JB was able to scale down its operations 
and performances and use the downtime to test new programs. Its small team of employees went to 
half salary and donated salary back to the organization. Through private grants, donations, and 
fundraisers in 2020, JB was able to: 
 

• Employ over 80 artists (many who were otherwise unemployed)  
• Present over 20 new concerts at nursing homes and senior living communities. This ranged 

from a weekly virtual series featuring different artists each time, sidewalk and driveway 
concerts, and more recently, outdoor performances. These were especially meaningful 
because the severe lockdowns at these facilities meant the residents had no visitors or social 
interactions.  

• Continue its Scholarship Program and award students and their respective schools money to 
further their music education 

• Produce a virtual concert, Holiday In, that raised over $50,000 for JB and The Actors Fund. 
 
 
Why a Fundraiser Concert is so Meaningful 
 
On September 11, 2021 JB is presenting Take Me Back To Manhattan. The fundraiser concert and 
auction celebrate New York through the American Songbook. JB filmed the show at the iconic 
Carlyle Hotel in New York with a cast of over 20 artists, including Isaac Mizrahi, and a portion of  
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the recorded content will be aired in the course of the evening. Franco Finn, the Golden State 
Warriors “Hype Man” will be the auctioneer for the evening as we work towards our goal to raise  
$150,000 for programming and operating costs. Given the significance of the date, a portion of the 
evening’s proceeds will be given to Voices of September 11/Voices Center For Resilience, an 
organization that provides long-term support and resources for the 9/11 community. If there was 
ever a time to pay tribute to New York, it’s on this date.  
 
JB believes this tribute—both in honor of the twentieth anniversary of 9/11 and recognition of the 
profound impact COVID has had on the city’s vibrant arts community—should be more than just a 
commemoration of these events. It should be a celebration of the fortitude, courage, and creativity 
of the people who make up this fabulous city. There is no better narrator of New York than the 
American Songbook, the music borne out of the life and people who made it their home. 
 
Now is the time to work together to bring the arts back to our schools, organizations, and 
communities. With your help, JB can continue its mission to introduce, teach, and explore America’s 
greatest art form and bring music back into people’s lives. 
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Jazz At The Ballroom (JB) is a California-based nonprofit that celebrates America’s truly original 
art form—classic jazz. They work with the world’s most talented musicians, focusing on the 
American Songbook, and the timeless elegance the music embraces. Through their concerts, 
scholarship program, school workshops, music education support, and work at nursing home and 
hospitals, JB works to keep this unforgettable music available for all and foster a love of music in 
future generations. For more information: www.jazzattheballroom.com  Facebook: 
jazzattheballroom  Instagram: @jazzattheballroom 
 
 
Tuesday’s Children provides a lifetime of healing for families who have been forever changed by 
terrorism, military conflict or mass violence. Through a time-tested, long-term approach, Tuesday’s 
Children programming serves and supports our nation’s military Families of the Fallen; builds 
resilience and common bonds in communities worldwide recovering from tragedies; and keeps the 
promise to support all those impacted by 9/11. For more information: 
https://www.tuesdayschildren.org 
 

 
 
 
 
 
  



 4 

 
 
 
 
 
 
 
 

 
 
 

Sponsorship Levels    
 
 
 
 
 
$25,000   EMPIRE STATE BUILDING  

• Presented in all program material with “Above-the-title” credit 
• Front row sofa seating for 6 people with bottle service and Central Park picnic-inspired 

basket at your table 
• Name or logo in all signage, printed and online, including full-page in our online concert 

program with link to business 
• Recognition by NAME at the beginning of the auction 
• Opportunity to have song dedicated to you during the concert by one of our performers 
• Opportunity to have jazz trio play at private event in 2021-22 
 
  

$10,000    ROCKEFELLER CENTER 
• Presented in all program material as “In Association With (your company name)” 
• Premium sofa seating for 4 people with bottle service and Central Park picnic-inspired 

basket at your table 
• Recognition by NAME at the beginning of the auction 
• Name or logo in all signage, printed and online, including half-page in our online concert 

program with link to business 
• Opportunity to have song dedicated to you during the concert by one of our performers 

                
  
$5,000   CHRYSLER BUILDING 

• Presented in all program material as “With the generous support of (company name)” 
• Premium table seating for 4 people with bottle service  
• Name or logo in all signage, printed and online, including quarter-page in our online concert 

program with link to business 
 

   
$1,000   FLATIRON 

• Program recognition 
• Premium table seating for 2 people with bottle service  
• Name or logo in all signage, printed and online 
     
 
 
 

 


